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This thesis is a critique of public space and its role within community and consumer 
culture. When analyzing public space, it is a prime location for social interaction, 
but the context in which this interaction exists varies from parks to malls. Socializa
tion occurs in more consumer settings than a traditional notion of public settings. 
The community aspect of the project reflects public interest, trying to equate "pub
lic" with the idea of a pure democratic space. The consumer portion of the project 
encompasses two parts First, the actual occupation of the space is an act of con
sumption, to use the space is to consume Second, consumption space represents 
consumer products and the environment built to sell that project. 
In response, this project seeks to take two seemingly different programs and to com
bine them into one space to create a hybrid condition between community and 
consumer space in the public realm. 
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Public space in America tends to occupy consumer contexts like malls, restaurants, 
and parking lots, but public space can also be a prime location for community in
teraction. Consumer space generally promotes mass consumption and production 
in the public environment. Community space is representative of local traditions 
based on community rituals from the past and the present. There is a rift in the ide
als and intentions of both these programs, which react physically in space, but both 
create different environments. 

By revising the idea of consumption, the public domain can be re-envisioned into 
a place where space itself can be consumed by the combination of a community 
and consumer space This combination is an example of two different forces trying 
to exist in the same space, resulting in an environmental experiment. With space 
consumption, observation and contemplation are important because of the thin 
line between reality and fake images portrayed by certain spaces, and our ability to 
consider the differences This thesis seeks to take advantage of consumer activities 
to develop a composite public space that traverses the space between community 
and consumption space that does not ignore the surrounding community issues. 
The fused community and consumption spaces will be further tested programmati
cally through a public space with consumer threads woven throughout the space. 
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Introduction 

Public space is an evolving form set in physical setting of our environment These places 

take on a variety of distinctions; parks, piazzas, squares; all are considered public spaces This is a 

reflection of the larger culture within which we eXist and the role of public space in this cultural 

environment Public space exists within a variety of contexts. This thesis focuses on community 

and consumer contexts and these relationships within public spaces Community and consumer 

contexts have different possibilities and functions which have individually defined spatial qualities 

Public space is the arena in which the theSIS can be tested, but it is important to explore the 

deeper ideas behind consumer, community space, and the consequence of a hybrid condition 

between the two 

Public Space 

Public space is largely connected with social interaction. These spaces offer an open, 

unrestricted space Public spaces are social environments where people tend to draw attention 

to themselves; it is about publicity and presenting oneself The social aspects that draw people to 

public spaces are important to understand. 

The beauty of public space is that social interactions are largely unplanned, spontaneous, 

and coincidental Of course, these spaces make great planned meeting locations due to their 

impact on memory, but one never knows what relationships will begin and/or end in a public 

space. Considering that most of our actions are carefully planned, public space has an air of 

excitement A visit may harbor nothing out of the ordinary, but there is always an unconscious 

expectation for a surprise. "People come to see and be seen, much like people have done for 

centuries through daily visits to the square, or downtown"a These events sound theatrical, but 

when broken down, it is linked to the heart of this interaction 

By realizing the connection between public space and social interaction, these ideas are 

taken to analyze what may be considered public space These trademarks are commencement 

points for analysIs with consumer and community contexts If we consider public space to 
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be connected to social interaction, it opens the door to a broader set of spaces that may be 

considered public. Consumer and community contexts have Individual backgrounds that make 

an argument for the thesis; these qualities are then discussed along with their role in the public 

realm 

Urban centers have a variety of public spaces that are not consumer oriented; parks, 

squares, plazas, and sidewalks These spaces are geared for the enjoyable use of the public no 

strings attached Suburbs offer a different scenariO, wholly dependent on the car, low density, 

and rare public space As the landscape evolved, shopping malls, and big box stores became the 

standard landscape. Since there was no "public square", the places to meet and socialize became 

the large chain and discount stores like MeDer and Target The spontaneity which helped define 

urban public space was then translated into the suburban consumer spaces That is not to say 

urban environments do not contain these spaces. The urban setting contains an intriguing array 

of separate public and consumer settings, but also a unique blend of the two environments. 

Consumer Soace 

Larger meanings exist that can be used to analyze what consumer space means both 

singularly and in the public realm In one area of thought; architecture, space and products 

are all things to be consumed. Consumer spaces express three ideas: mass consumption/ 

production, information transmission, and space consumption Each idea represents something 

embodied deeper In the notion of consumer space Mass production and consumption act as a 

foundation upon which consumer space is built The concept of mass production ushered in a 

new era, which affected built form, but also how culture and the public interest interact with the 

environment 

What is mass production and consumption? Mass production generally refers to 

industrial production, but this concept has evolved out of industry and into everything that is 

mainstream culture. Mass production allows the "it" or the product to be universally affordable 

and attainable; these products being anything from a house to a car to a microwave Most 
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products are mass produced, and success is measured by how well the product is accepted by 

the public Mass consumption can then be integrated into consumption space which eXists as a 

space that acts as a transition from production into the public realm. "What has happened is that 

aesthetic production today has become integrated into commodity production generally; the 

frantic economic urgency of producing fresh waves of ever more novel seeming goods, at ever 

greater rates of turnover, now assigns an increasingly essential structural Function and position to 

aesthetic innovation and experimentatlon"b 

What are the tools of mass production and 

how does it reach the masses? Mass production 

and more importantly mass consumption rely 

on the transmission of information to relay their 

message Information plays an integral role as 

an expression of consumer culture. Information 

is shared through media like TV, newspaper, 

radio, and billboards Media is a "means of 

communication that reaches or influence people widely"C The Importance of media lies in its 

capacity to convey information and the variety of instruments that can be used to express this 

Information. Media can have different meanings in different settings; media can be considered 

for both public and personal, mass production and customlzation. All information starts the same 

on its most basic level, but portrayal of information moves along different paths of importance and 

impact depending on the type of media portrayal that reflects the information. 

In consumer culture, media IS constantly transmitting thoughts and Images to sell 

products. The public IS constantly being bombarded by Information from many different medias 

all at once. Our senses are surrounded and inundated with information This information 

overload creates a hyperspace, which is a space that has four or more dimensions. Hyperspace 

hints at the idea of chaos, no plan, no order, which compliments the notion of mass production 
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and consumption. There is so much information being relayed that there is no true sense of what 

is real, and consequently a new distorted reality eventually becomes the norm; "direct experience 

through informatlon"d Mass consumption creates a space that sustains the reality that consumer 

culture has adapted to. 

Surprisingly, the social trademark of public space 

can be largely attributed to consumer contexts like big 

box stores, malls, parking lots, restaurants. That being 

said, big box stores (Target, MeDer, and Wal-Mart) are 

being used as public spaces and include many of the 

social occurrences that are linked to public space This 

creates a dichotomy between public space and consumer 

settings, which are connected by the human inclination to 

socialize 

What exactly are consumer spaces? The idea of 

consumption exists on many levels, mainly the Idea that 

acquired goods or services are used for direct use or 

ownership rather than for resale or reuse" Consumption 

can exist In a universal environment, a standard design, 

recognizable anywhere, built with cheap materials, and 

not designed for longeVity. The spaces themselves hold 

no qualities to attract the public; the public is drawn "Ii 
through marketing, products, and most importantly ~ MEllm 
the portrayal of a chosen environment "Themed 

.~:~~~fQ .•",:
environments work not only because they are connected 

to the universe of commodities and are spaces of 

consumption, but because they offer consumers a spatial 
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experience that IS an attraction by itself, they promote consumption of space"e 

An example of this concept is design of the MeDer stores. The exterior has a fa<;:ade 

similar to that of a "downtown" streetscape Following the theme, the interior is modeled 

after a streetscape as well, giving the impression of a friendly outdoor neighborhood market 

Ironically authentic versions of the streetscapes are rare because of the economic impact of 

the universalized store. It could even be appropriate to say these themes are used to recreate 

what has been lost with the development of these stores. This is the attempt to make the public 

feel comfortable, but this is overshadowed by the importance of seiling the product These 

environments are also regulated and arranged to promote the best and efficient way to make a 

profit People are mostly interacting with these spaces to consume, to spend money But there 

is also the question of appearance and anticipation; concerns of "how do I look or who Willi see?" 

do exist upon interaction with the space 

Another idea which works with consumer 

space, but has a different concept is space 

consumption. Space consumption began with the 

development of an open public space for the masses 

to enjoy instead of the dense urban setting. This 

idea took hold and many public places can be traced 

back to the idea of space consumption It could be 

said that "public space" was itself the product to be 

consumed. "The essential activity of consumption 

within modern consumerism is namely "imaginative 

pleasure seeking" rather than actual selection, 

purchase or use of products."f Space consumption is 

linked to actions which occur in a given space. To consume space is "to do" Running, painting, 

walking represent forms of space consumption that can vary depending on the context The 
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idea of space consumption rethinks what the traditional definition of consumption means. Space 

consumption links the act of consuming into a spatial entity In this sense, consumption does not 

relate back to spending or profit it deals with the creation of a space to be utilized for sensual and 

aesthetic stimulation. 

Community 

By exploring what community means, there are 

two definitions which are both relevant to the thesis 

investigation. A community is a social group of any 

size whose members reside In a specific location and 

often have a common cultural/historical heritage; or a 

community is a group sharing common characteristics 

of interest and perceiving itself as distinct in some respect 

from the society in which it exists9. Community not only 

relates to a common bond by location, but also takes in account that a community can be formed 

around common interests or hobbies. 

Community space is all about showcasing individual traits and talents of a community. 

These spaces celebrate "the peculiarities of place"h. There is a reflection of a history. what events 

led up to formation and identity of a particular community. All these elements create a character, 

which defines a space both phYSically and in memory. Community space is formed around the 

attitude and cohesiveness of the environment it occupies. 

Community spaces also playa role in the public realm Its importance is apparent by 

breaking down the word "community". The root of community is "commune", meaning to 

make common The definition of common IS belonging equally to, or shared alike. This further 

analySIS is an explanation of the role of community space It IS a space that is presented equally 

to the public where all contents and information in the space IS there to be shared without any 

speculations Community is all about sharing and creating relationships that will benefit the 
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overall environment 

Mass consumer society is evident in many places. It replaces and creates new 

landscapes and lifestyles that are built on top of existing landscapes There does come a point 

when the original landscape is just a small remnant overshadowed by the consumer landscape 

Favoring the model of globalization, the idea of community is quickly becoming obsolete. 

Adapting to the overall culture is easier than fighting it There IS even the emphasized importance 

of being recognized as a modern culture, and to take strides toward this goal no matter what the 

cost 

"But in order to take part In modern civilization, it is necessary at the same time to take 

part in scientific technical, and political rationality, something which requires the pure and 

simple abandon of a whole cultural past It is a fact: every culture cannot sustain and 

absorb the shock of modern civilization. There is the paradox how to become modern 

and to return to sources, how to revive an old, dormant civilization and take part in 

universal civilization."i 

Can a landscape be modern, but still retain its own identity with reference to history and evolution 

of the landscape? The answer lies in individual contexts, because no two landscapes are the 

same, nor can two landscapes evolve in the same way. The idea is to find a sense of community 

under the layers of consumer space and bring the sense to be Integrated into the present 

landscape. Consumer space is a part of everyday existence, and that is accepted, but the question 

lies in whether community and consumer space can co-exist with one another. 

Conclusion 

By revising the Idea of consumption, the public domain can be re-envisioned into a place 

where space itself can be consumed by creating a hybrid condition between community and 

consumer space By expanding the idea of a public space within these two contexts, it questions 

the relationships of the landscape that exists. By examining two seemingly incompatible contexts, 

a closer look reveals more connections than a first glace may reveal Consumer space deals with 
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mass production/consumption, information transmission and space consumption, all of which are 

present in their own form in public space Community space largely focuses on the public space 

and its representation of the common bond that binds a community together The similar thread 

is public community and consumer spaces largely operate within their own boundaries. The 

goal of the thesis is to take into account the ideas behind consumer and community space and 

question the boundaries that have been formed, to see If they can be broken and reformed into a 

new landscape. 
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"This building is like a book. Its architecture is the binding, its text is in the glass and sculpture." 
-Malcolm Miller 
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rance 

Parc de la Villette IS located in the North East corner 
Paris in the 19th Arrondissement (district) Although 
within the city limits of Paris, Parc de la Villette also 
borders the suburban edge of the city, resulting in a 
unique edge condition. The 19th Arrondissement is 
not neccessanly a Parisian landmark, but the 
development of Parc de la Villette has brought the 
area some notoriety Becuase of the influx of people, 
the surrounding area has been revamped and given 
a facellft since the commencement of the Parc de la 
Villette. 
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The Parc de la Villette is a space designed for the public 
Since the park is on the border between the city and 
suburbs, it seeks to become a place that offers an escape 
from the typical everyday routine. The goal of the 

deconstruction design rejects the idea of the traditional 
composition, hierarchy and order. Under the premise 
of rejected order, there is no claim to meaning, but only 
emphasis on individual Interpretation The success of 
the project may be linked to the fact that the Parc de la 
Villette was designed to have no meaning or context 
therefore, not competing with urban or suburban design 
ideals. The park also questions, or deconstructs the 
program and its relation to form and refuses to unite 
into a coherent totality 

-_._
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Parc de la Villette was designed to make an architectural 
statement There is an emphasis of non-contextualism in a 
deconstruction based design Abstractly, It seems to em
body the idea of consumption, which does not know any 
boundaries or contexts The users make it their own space, 
not necessarily by permanent markings, but by familiarity 
and comfort its existence brings There is also a intrigue in 
the park's unpredicatability. By going to the park, people 
are consuming its space There seems to be some neces
sity to space consumption that draws people to enJoy 
its existnece.1 People may need to relax, excercise orJust 
forget about the everyday The idea of chaos is appeal
ing to those who follow consistent predictable paths and 
want to experience disorder without risking any personal 
adverse effects. I 
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Millennium Park. Architect Various Designers Location Chicago, Illinois 

Millennium Park is a recent development on the Chi
cago riverfront The site was previously occupied by 
railroad tracks, which was considered untouchable 
property at the time, the property was not developed 
until 1998 Millennium Park is located on prime real 
estate off of Michigan Ave, one of Chicago's busiest 
streets near the riverfront The park has become a 
centerpiece for the arts in Chicago, providing diverse 
cultural programs 
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-----;,llIJg~6esigners Location chicago, m~ln~ollll!ls------------· 
Millennium Park is an active environment 
that encourages the arts. It takes the idea of 
using public space for pleasure and combin
Ing it with cultural exhibits like art, dance, 
music. There is a diversity of exhibits that 
create outdoor rooms or environments for 
the public. Millennium Park was a collabora
tion of many designers who all had different 
designs, but they all work to form a cohesive 
landscape for the public. 
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The Millennium Park abstracts explore the idea of edges and their impact on consumption and 
the passage of information. Different edges convey and accept messages in various manners 
The kind of information being processed may determine the general atmqsphere of the site and 
how people use it Millennium Park has a variety of edges the lakefront, roadways, buildings 
and landscapes. The question then comes to mind, how far can a message go and at what point 
does it change because of the edge condition? Millennium Park IS also unique In the variety of 
programs that occupy the site There IS a large emphasIs on the arts, especially contL'mporary art 
This then becomes an example of a sucessful combination between consumer, public and cul
tural space 
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This two dimensional study seeks to explore movement and edges that exist on the site By using 
the site plan as a gUide, the model on the prevIous page is abstracted, resulting in a site plan that 
expresses different layers, textures, and colors The city block is clearly defined, but the abstraction 
represents a fragmenting and dissolution of the street which blends and moves Into the sur
rounding space 
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The Beijing Books Building is locat
ed near many prominent buildings 
in Beijing The site sits off of a main 
thoroughfare, Chang An, which 
also hosts the Forbidden City and 
Tiannanmen Square The build
ing is also bordered by Cultural 
Square. The surrounding buildings 
are strictly zoned with with similar 
dimensions The only differing 
elements are the architectural 
styles The main design elements 
of the Book Building are two axes 
that run perpendicular to Chang 
An and Cultural Square to form an 
interior public space. The current 
site aptly holds a large number 
of people leisurely reading The 
Book Building seeks to uphold thiS 
leisurely public atmosphere with an 
addition of media outlets relaying 
information without imposing on 
the current relaxed culture. 
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----~~e~lng, thm Architect 08I11X-.--------------

Circulation is a key element In the design of the 
Beillng Books Building. The design is meant to 
draw the public from Chang An, and Cultural 
Square. The result IS an open public market
place which can accomodate large numbers of 
people. The central space also makes up for the 
lack of public space in the neighboring Cultural 
Square As a response to the current activities, 
the vast interior space allows plenty of reading 
space, but there is another level of complexity 
engrained in the design The building is a book 
store, and the main purpose is to sell books and 
make a profit The building is designed to be 
beneficial economically as well as publicly by 
projecting different information throughout the 
building, without compromising the familrarlty 
and leisure reading the site provides 
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The interior public space has many opportunities to display 
various forms of information. The central space IS surround
ed by programmed spaces, while the center is not defined, 
so there IS flexibility for a wide range of events. Staying on 
the theme of expressing Information, the facade acts as a 
screen for videos and media advertisements. These screens 
are actively changing due to the bookshelves that line the 
surface of the exterior This type of facade gives a different 
impression of the building depending on one's vantage 
point 
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----~~eljlng, china Architect o1l/l"X-.--------------

The BeDing Books BuJlding is a forward thinking design that maximizes the media and encourages 
consumption. The Books Building is an example of how a building can be a media outlet Both 
inside and outside act as mediums to convey Information that markets products The Book Build
ing encourages product consumption because of its retail nature, but it also encourages spatial 
consumption The buJlding is designed to draw people Inside from the street to experience the 
Inside space. Just walking through the building is an example of space consumption. Space is 
not wasted, but used as another level of marketing to sell the product in this case books There 
is always constant change occuring and the Book Building acknowledges this through lining 
the building with bookshelves. The relationship between the exterior and Interior depends on 
the placement of the books, which change constantly This means an unpredictable relationship 
between the Inside and outside of the buJldlng. The message conveyed could be different every
day This action is accentuated by the changing media streams being projected from the build
Ing 
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----.Seattle Public Library Location Seattle, Washington Architect Rem Koolhaas 

"The ambition IS to redefine the library as an Institution no longer dedicated to the book, but as an 
Information store, where all media-new and old, are presented under a regime of new qualities 
In an age where information can be accessed anywhere, it is the simulaneity of all media and the 
profeSSionalism of their presentation and interaction, that Will make the library new" 
-Rem Koolhaas 
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Seattle Public Library. Location Seattle, Washington. Architect: Rem Koolhaas 

How does media affect the physical domain that we inhabit? Or how does the physical do
main affect the media? A library houses a variety of different media collections, mainly books 
and music TE.'chnology is a change agent to many forms of media today, most Importantly 
how we access and interpret these medias Technology IS a driving force behind our lifestyle, 
but is not necessarily readily accessable to everyone in a world that is becoming ever more 
privatized The Seattle Public Library is an Innovative re-envlsioning of a library and its role as a 
public instiution. The library is a representation of a public communal space, and relates to the 
community aspect of the thesis. Is there still a space dedicated soley for public space with no 
consumer context? The library may be a space where thiS is a pOSSibility One of the program 
intentions was to reorganize the book collection to allow for more public space By studying 
the integration of public space IntO the library, simulates the use of public space in different 
program contexts. Another element that can be studied is the organization of different pro
grams, more specifically the relationship between the digital and physical medias and how 
they connect to each other and formulate larger connections to the public 
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Seattle Public Library Location Seattle, Washington Architect Rem Koolhaas 

The Seattle Public Library features an innovative 
design strategy to consolidate and optimize public 
space within the new library. A reoccuring theme is 
flexibility within the programmed spaces The library 
is organized into various spaces which are dedicated 
and equipped for specific duties. Flexibility is 
acheived within each designated space, but there is 
no interference with the other programmed spaces. 
The library is sectionally separated into the "platform" 
and in-between" spaces Each platform IS a 
programmatic cluster that IS defined architecturally 
and equipped for a maximum performance given 
the progam requirements of that space. The 
Inbetween spaces are designed to inform and 
stimulate, acting as trading floors between the 
platforms, a space for work interaction and play. 
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____~eced~.. ..-------I11111111-----------
e~sSeattle Public Library Location: Seattle, Washington. Architect Rem Koolhaas 

Programmatic Breakdown 

Staff Office 

Mixing Chamber 

Living Room 

Spiral Stacks 

Reading Room 

Headquarters 

Meeting Rooms 

Kids Reading Room 

Parking 
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Seattle Public Library Location Seattle, Washington. Architect Rem I<oolhaas 
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"Always design a thing by considering it in ItS next larger context - a chair in a room, a room In a 
house, a house in an environment, an environment in a city plan." 

-Eliel Saarinen 
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Given the nature of the program, a public space with interwoven consumer 
threads, there are several criteria that are essential to the successful development of 
the project. Keeping the program open to the pUblic is crucial, an open space with 
no entrance, time or social limits is desired. The location would benefit by being in 
an area that would be flexible to accomodate a continuously changing environ
ment. Although a permanent distinction, the building landscape itself is subject to 
change. Public prescence is another key, a public prescence should already exists, 
the goal of the project is not to create a public prescence, but encourage the public 
to interact with the space. Keeping with the theme of flexibility and openess, sur
rounding developments should be mixed use, and it would benefit the project to 
be near a diverse surrounding environment. 

The thesis can be considered relevant to any City that serves as a center of com
merce and community. Although relevant to any City setting, the site within the City 
is important to the evolution of the thesis due to the contextual conditions. Given 
the site criteria, Toronto, Canada was chosen to be the site for the theSIS exploration. 
Toronto was chosen because of the strong public prescence on the street, the 
strong history of the role of public opinion, and the general atmosphere of the City 
and its relationship to the media. Three large areas within the City were researched. 
Once the appropriate area was chosen, three sites were picked within that area 
The final site was chosen upon a personal visit to Toronto to assess the best site. 
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Queen Street East 
Queen Street East is defined by two main throrough
fares, Yonge and Queen Streets. The site is dominated 
by the Eaton Center, which occupies an entire city 
block. The area IS also defined by the retail prescence 
which eXists throughout 
the area There is a strong 
pedestrian prescence at all 
hours of the day Other 
uses include institutional, 
commercial and a little bit 
of residential. 

Queen Street West 
Queen Street West is defined by Spadlna and Bath
hust St's. This strip in Toronto is known for the unique 
culture that is eVident In the streetscape The area has 
a strong history with clothing design and is currently 
a hotspot for trendy fashions. Queen Street also has a 
large gallery district and a strong foundation in the arts. 
Lastly, the area is known fo 
the collection of used book 
stores that call this area 
home. 

North York 
North York is an upper suburb of Toronto, located on 
the very fringe of the city limits It is one of the last stops 
on the subway going North. Yonge Street IS the main 
North-South route defined by Sheppard and Steeles St's. 
This strip has an interest
ing streetscape which is 
defined by a high denisty 
commercial and residential 
developments This strip is 
surrounded by single family 
housing. 
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It was decided that Queen Street East had the most potential as an area that may provide an 
adequate site for the thesis exploration. The main landmark is the Eaton Center, which is a large 
retail outlet The surrounding area IS also mainly retail, providing a consumer backdrop that 
provides an interesting context to test the thesis against The strong public prescence that interact 
and move through the site provides the base for the community portion of the thesis. 

SlreJU 
This site stretches between two 
blocks. It is surrounded by retail, 
commercial, and institutional. The 
site is one block away from the Ea
ton Center and very close to public 
transportation. 

This site is located right on the corner of 
Dundas and Bond St There is a direct 
view of the Eaton Center from the site. 
he block that the site sits on is mainly oc

cupied by religious institutional buildings. 
These are active churches with plenry of 

SireJt3. members circulating in and out of the site. 
This site also connects two streets as a cut 
through the city block. One side of the site 
is directly across the street from the Eaton 
Center The other side is directly across from 
the hospital. Both sides of the street repre
sent two different contexts, which the site as a 
bridge between retail and institutional. 
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Out of the three sites that were chosen, the one that best 
fit the path of the thesis was SIte # lOne of the features 
of the site was that it is a pathway between two streets by 
cutting through the block. It provides an interesting context 
because each street has a unique atmoshphere and context 
that needs to be taken into consideration when analyzing 
the site The streets that flank the site are Victoria on the 
west and Bond St on the east Victoria St has a variety of 
uses, mainly retail, and some institutional Another promi
nent bUilding in the area is St Michael's hospital which is 
also located off of VictOria. The streetscape varies from two 
to twenty-one story buildings Bond St has a different role, 
with the majority of the buildings representing institutional 
uses. Two church communities have a strong prescence off 
of Bond St and represent smaller community groups of To
ronto The buildings that make up these complexes are the 
key defining elements of the streetscape Public transporta
tion is also prominent in the area with a key subway stop 
and many street trolley stops in the general vicinity provid
ing efficient transportation for the people. 
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Toronto, Ontario 

R

Site context has been stressed as an inte
gral part of the design process Intimate 

~itc Ion knowledge of the site can only help in the1- --. 0' b thesis exploration. The sections shown"I' 
here are done to give an understanding 

'I of the surrounding massing context. Also 
the goal here was to create a visual rela0

L 

tionship between the plan and elevation. r 
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Toronto, Ontario 

This page represents a variety of images from Victoria Street The 
pictures captures the essence of the street during the day and 
night Interestingly, there was more action and activity during the 
night than during the day The panoramas show the surrounding 
context of the street looking in and out of the site 

Consuming Spaces 
pg. 39 



Site Analysis
 
Toronto, Ontario 

This page represents Images from Bond St. Once again, day 
and night pictures are Included to aid in envisioning the char
achter of the site. Bond St. is quieter than Victoria St. even 
though it is only one block over The street gives a more 
intimate, small scale feeling than VictOria St. The panoramas 
show view from both in and out of the Site. 
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Site Analysis 
Toronto, Ontario 

View looking Northwest View looking Southeast 

Overhead view looking North Overhead view looking East 
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"The media's the most powerful entity on earth They have the power to make the innocent guilty 
and to make the gUilty innocent, and that's power. Because they control the minds of the mass
es. 

-Malcolm X 

Consuming Spaces 
pg. 42 



Program Statement -_.~._------------

20,000 sq.ft. of Public Space 

The program is a pUblic space with consumer threads woven throughout; which 
will be the foundation for a further exploration and experimentation of the thesis 
question. 

This thesIs focuses on a hybrid condition between consumer and community spac
es The ideas reflected in the program consist of a pure (democratic) public space 
with consumer ideals interwoven into the seams of the project. The goal was not 
necessarily to make a building, but to make a space that caters toward public space 
and to experiment with the consumer presence throughout the site The public 
program is designed for everyone Public interaction cannot always be planned; 
there is an intentional thin line between planned and spontaneous events The 
excitement of the unknown is a key part of the public experience. There is the mys
tery of connecting with a fellow friends, or someone new It creates a spatial test 
between connection and coincidence. 

A connection between consumer and community culture is the idea of media 
exchange. The root of community means "to make common", or to be avaliable to 
all. Consumer groups have the goal of marketing products to specific groups, and 
the consumer space reflects private ventures with controlled environements. The 
communicative medium between the two is the same, through media. This the
sis mainly explores the possibilities of virtual media, screen media and the internet. 
The goal is to take advantage of these technologies and their connection power 
to create relationships. Also the implications of media causes a rethinking of space, 
how we communicate and how information is passed and recieved. The program 
will host a variety of activities that are centered around different medias which are 
meant to work together and collaborate to create one unified space working to cre
ate a public and consumer space 

Finally, the architecture is meant to be flexible and suggestive, not strictly pro
grammed, but allows for movement of people and of the space itself as a method 
of exploring the community and consumer relationship. 
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"Architecture is a social act and the material theater of human activity."
 
-Spiro Kostof
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These sketches question 
the role that a wall plays 
in a design. Instead of 
a solid barrier, the wall 
can interact with the 
evironment and inform 
the outsiders of poten
tial activities occuring 
within the space These 
sketches look at visibility 
through materiality and 
what information can be 
relayed across this space 
How does it affect the 
occupant and what is 
reflected to the outside? 
The models also allude 
to the possibilities for 
light conditions and how 
much permeation could 
exist outside the space 
These beginning models 
relate back to the prec
edent studies and explor
ing edge conditions and 
how information passes 
through space 
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This study experiments with 
permeability and visibility into 
the space. How may this affect 
programmatic elements and 
their location on the site? Also 
a variety of tools were used to 
create this drawing Instead 
of a typical paintbrush, canvas 
was used as a means to transfer 
paint to the paper. 

This study explores the "mold
ing" of the wall with the direct 
interaction of the body. How 
does this action affect the inside 
and outside of the space? What 
can it tell the user about the 
space that is being occupied. 

This drawing is a zoomed out 
study of relationships, how 
light informs the space and the 
relationship to the street. The 
most important relationships In 
this drawing are between the 
people. How does a person on 
a higher level view and relate 
to someone on the lower level? 
land vice versa). 
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This model takes a concentric uni
form shape, the square and ex
trudes a structure through it The 
extruded structure is cut to reveal 
different spaces and possibilities 
These spaces represent relation
ships between occupants on 
different levels The effect of light 
also is relevant in its relationship 
to the inside/outside The model 
is then put Into a larger context to 
reveal relationships between the 
:,tructure and the street. 
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Taking a model and 
using it to create a set 
of sections which ex
plores a programmatic 
hierarchy and spatial 
relationships. By re-ar
ranging the base mod
el, another section is 
created. This section 
relays the filtering of 
light through different 
levels while also keep
ing possible program 
space in mind. 

.----
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This model portrays messages, billboards, and 
the potential passage of information. These 
sketches deal with the wall and the images 
that may be present on the wall and how that 
wall can be a means of communication as well 
as a built object that can define space 
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How can spaces be public but 
provide room for performance or 
different surfaces to project different 
medias? The program is not neces
sarily defined, but the model portrays 
various space promoting interaction 
between the human and program 
Platforms may facilitate impromptu 
performance or just a space to relax 
and socialize. The mesh emphasizes 
a pathway to another level, but the 
use is not limited toJust circulation 
The mesh could act as a screen 
to project images All aspects are 
meant to have a connection to me
dia and the passage of information. 
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This IS the exploration of the interaction between two programs What happens in 
the space between, and what is the effect of two programmed spaces utilizing and 
sharing the same space. Another aspect of these studies is testing different levels 
and their reaction between two programmed spaces. In addition, the possibilities 
of different levels is studied and how it relates to the sharing and performance of 
media. 
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This model takes a look at the 
overall site It explores how the 
ground plane can be questioned 
by breaking through it. By the 
penetrations in thiS plane, it also 
raises the question of light, and 
how does the quality of light af
fect the level below the ground 
plane? 

The connection between the 
sidewalk and the site itself IS an 
important consideration This 
model explores paths of circula
tion and interaction with the 
street and the transition from 
the street into the public space 
Since the street is public is there 
a distinction from one publiC 
space to another? Also the the 
connection between the two 
streets plays a key aspect of the 
model. 

By taking another look at the site, 
and possible organization strate
gies, the idea of program pods 
is expressed in the model. There 
is a common thread that would 
connect the pods and serve as 
circulation through the site 

Consuming Spaces 
pg 52 



___...5~hQa~.. _ 

Both models explore an "inbetween 
space", if there can be a space not 
necessarily programmed, butjust a 
space for people to exist in The model 
to the right experiments with the "in
between" condition Assuming there 
are two programmed spaces on each 
side of the model, this model looks 
at what kind of space might exist for 
the user inbetween those two pro
grams. It may even act as circulation 
while giving people a choice to move 
through or to Interact with the space 
The model featured below explores 
this inbetween space which exists 
between two different levels. There 
is also a visual component that allows 
users to see both levels at different 
perspectives. 
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This model is an effort to combine the ideas of the previous 
ideas into one space One idea this model represents is an 
extension of the sidewalk. This sidewalk is public space, so 
this model extends it to draw people further into the space It 
brings about a question of how far people will interact with the 
space Since the space is a part of the sidewalk there has to be 
circulation through the space, but there is also the choice of 
how much interaction can happen. There is a suggestion of 
different levels and penetration past the ground plane, all with 
the intention of providing people with different exposures to 
different public spaces within the site. Although not fully de
velped, there is the beginnings of interior/exterior definitions 
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At first the purpose of this model was to explore ground undula
tions throughout the site. By rethinking the original purpose of 
the model, and picturing it from various angles, it gives a different 
image of possible interaction with the site. A vertical configuration 
begins to suggest different levels and enclosures When put into 
a site context different paths of circulation can become evident 
as well as deFining interior spaces. By digitally deconstructing the 
model and combining spaces, it begins to create a new landscape 
in addition to the earlier reinterpretations. 
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This model is an attempt to combine two sets of Ideas 
into one modeL The two Ideas expressed are the explo
ration of public space and definition of interior space In 
an effort to explore the boundary between public and 
interior space, this model tries to physically capture those 
moments. It brings to the surface the necessity of defin
ing those spaces, but so the interior spaces compliment 
the entire environment. Another possibility is various 
pathways that would lead people through the site The 
pathways of circulation would exist at various points and 
each would lead to a different destination 
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To continue looking at the site in its entirety, this 
model is an extension of the previous models. Al
though still exploring similar ideas pertaining to 
public space, this model focuses on different levels 
and the level of penetration between those different 
levels The importance of exploring height within 
the site is to see how it fits into the overall context. 
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This montage is used to put programmatic 
elements within the previously discussed 
models This one focuses on circulation 
and a public plug in. A human scale is 
added to explore how the space will be 
utilized. 

Similar to the one above, this montage 
is also a representation of programmed 
space This space is a mUlti-purpose studio 
and demonstrates activities like painting 
which are being directly produced on the 
waiL There is also an exterior space that 
directly connects to the studio. The mon
tage also shows the relationship to the 
ground plane. 

This space is meant to be a public space 
to facilitate relaxation and also plays videos 
as background action For larger produc
tions, the space could be utilized for a full
scale film viewing, but the main focus is on 
sitting and lounging. 
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At this point in the process, the program 
was dedicated to media exchange. The six 
n ledias focused on were literature, radio, 
screen, virtual and music. Program spaces 
were allotted to each one these medias 
that would help the public interact with the 
space For example, a broadcasting studio 
was programmed for radio centered me
dia. There was the hope that each media 
center could exchange and utilize ideas 
and spaces to create a hybrid set of me
dia conditions All of these creations can 
be showcased within the public space as 
local, live media The goal was to create a 
dynamic interactive environment that was 
centered around public space and the ex
pression of the community by user images 
being showcased and created within the 
site. The consumer oriented threads could 
be woven throughout the various medIaS 
Each media has some way of representing 
products through advertising, imagery or 
commercials. the hope is that a two way 
connection could be established between 
consumer centric media and the nhab
itants. Users may determine consumer 
images, but so content may become more 
relevant to consumer actions and prefer
ences 

~ 

j 

Consuming Spaces 
pg. 59 

I 



___Des~D9[lJ~. _
 

The formal definition of media is the "means of com
munication, like radio, newspapers, and magazines 
that reach or influence widely" The role of media is 
very powerful in our culture the design documen
tation schemes take a beginning glance at the role 
of media within a public space This thesis also uses 
media as the common factor between the commu
nity and consumer. The first schemes take a chance 
at a schemtaic view where the media has a basic 
interaction with the space Consumer media was lim
ited to commercial media displayed on screens The 
problem with this proposal was the lack of interaction 
and connection between community and consumer 
programs The focus on media was also explored to 
realize the full consequence of using media as a me
dium. In order to emphasize the thesis question the 
program became focused on soley the implications 
of a public space with consumer threads, with space 
and media as the method of architectural expression. 

Once the decision was made to focus on publiC 
consumer space and media, there was the need to 
design an overall component that would serve as the 
expression of media in built form. The answer to this 
was the exploration of an interface. An interface can 
be largely attributed to computer 
screens, but the definition is more 
encompassing. An Interface is " a 
common boundary of two bod
ies, space or phases." By realizing 
the role of an interface, it provides 
a pathway that leads to media 
expression The interfaces act as a 
source of media translation, both 
consumer and community media. 
The interfaces are a built piece that 
has the ability to create different 
spaces and interface throughout 
the site. The interface depends on 
human interaction with countless 
configurations which define both 
the public space as a whole and 
the space directly surronding the 
interface. 
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"All architecture is shelter, all great architecture is the design of space that contains, cuddles, exalts, 
or stimulates the persons in that space" 

-Philip Johnson 
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Site Model 
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Site Model 
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BAM
 

The purpose of the vingettes are to display various types of interaction that occur 
throughout the day. 
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12pm
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2pm
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4pm
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8pm 
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10pm 
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Exploring the evolution of publIc space and consumer trends are interesting as individual tOpiCS. 

When combined into one entity, both topics provide a relevant. compelling study. Public space 

is always evolving and our current fascination with media and technology may prove to create 

an ever more intense and interactive situation within public space Likewise, consumer trends 

are using media as a bombardment campaign to market products and to encourage the cycle of 

product consumption. Can we create spaces where people can socialize that are not completely 

controlled by a consumer-centric sourcer By anticipating these trends, there can be more control 

over how public spaces are designed. 

Another potential Impact on personal space is the internet. which seems to provide an unlimited 

"space" for interaction. The future points to the internet as the new era for a public space It 

brings up the question of how people connect to this space; is connection designated to 

ones computer or home, or can this "space" be accessed in a public forum without these two 

elements( Will the internet replace public spacer This may not necessarily be true, as long as 

people stili Inhabit the streets, there will be use for a public space 

The avenue between public and consumer space IS still largely unexplored topics, both in writing 

and the physical realm Both topics are polar opposites In their intentions, which lead to mixed 

thoughts and opinions about the combinations of the two The consequences of this kind of 

space either do not eXist or are not apparent yet A prediction for the future revolves around 

the fast paced, ever changing world that we live in. A public space of the future may not be 

permanent. but virtual at the same time. It may exist at all times on a virtual level, but a physical 

remnant may exist only upon certain conditions 
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By reflecting on the project itselF, the project was based on the consumer and community 

relationship in a public space The success of the project lies in the forward acceptance of the 

community/consumer question and the exploration which leads to design The final design, 

although still schematic was successful In breaking ground for the an exploration of the thesIs 

The final design is just one of many examinations that can be done to further understand the 

influence of both the community and consumer spaces The future sees many more iterations 

which extend from this thesIs exploration to compose a comprehensive study In conclusion, the 

thesis does not stop at this point and the work that has been done IS representative of one small 

part of a larger assessment of our culture and the impacts that affect the physical space we live in. 
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Chaplin, Sarah. "Consuming Architecture." Architectural Design 68(98): 

Journal article which discussed various Ideas that relate to the idea of consuming space 
and architecture. 

Chaslin, Francois. "Parc de la Villette, Paris" Domus 817 r 1999) 8-17 
Research on the Parc de la Villette to create a prececent study on the development of 
public space and Its relationship to architecture 

Frampton, "Prospects for a CritIcal Regionlism" Theorizing a New Agenda for Architecture: An 
Anthology of Architectural Theory Ed. Kate Nesbitt. New York Princeton Architectural 
Press, 1996 
Discussion of theoretical Ideas which promote the idea of unique community 
developments In an ever universalized world, and how communities can retain a sense of 
identity 

Gottdiener, Mark. "Consumption of Space: Space of Consumption" Architectural DeSign 68(98) 
Breaking down ideas of consumption IntO two Ideas, the utilization of space (consumption 
of space), and commercialized, private spaces [space of consumption). 

Henaff, Marcel, and Tracy B Strong Public Space and Democrary MInneapolis University of 
Minnesota Press, 200 i . 
Exploration of the role of public space is present and historical conditions Also discussion 
on the role of medIa and the virtual realm of the internet and the possible effects it may 
have on physical public space 

Jameson, "Is Space Political?" Neil Leach London. Routledge, 
2004. 

A theroretical discussion on space and how it is considered valuable in different contexts. 

Jameson, "The Cultural Logic of Late Capitalism" Neil Leach. 
London Routledge, 2004. 
An essay on capitalism and postmodernism and the effects that these develpments 

have on our spatial contructs and interpretations Introducing the idea of hyperspace, and 
ItS how it interacts and effects our physical environment. 

Kerr, Joe. "Window and the Pavement" Architectural Design 68 (98) 
Another article which discussed the idea of consumption space 

Lyotard, Jean Francois The Postmodern Condition A Report on Knowledge 
Minneapolis University of Minnesota, 1984. 
A theoretical discussion on the role of knowledge in our progressing culture In a 
changing environment, knowledge will be the most important commodity and power will 
rest in the amount of knowledge one has aquired. 
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McLuhan, Marshall The Medium is the Massage. New York Random House, 1967. 
A book which discusses the impact of media on culture, emphasizing the fact that the 
message is unimportant, it is medium of that message which is the reflective element on 
our culture. 

McLuhan, Marshall. Understanding Media The Extension of Man New York McGraw Hill, 1967. 
This book explores more deeply the role of media within our culture. Each chapter is 
dedicated to different medias and discusses their curreet format and what happens when 
that format changes 

"OMA Seattle Central Library" A+U 412(2005) 150-67. 
An article that has information about the Seattle Library, including photos, floor plans, 
sections. Used as a programming precedent study 

"OMA Seattle Central Library, Seattle, WAn GA Document 80(2004) 8-61. 
An additional artiicle about the library, also shows pictures. The library is an example of 
how a space can still be enclosed, but of course still public 

PolL Matteo "A Monolith in Belling." Domus 869(2004) 104-1 13 
A journal article which displays the Belling Book Building currently proposed for Belling 
It has a number of unique features such as the bookcases act as the wall themselves, 
creating an ever changing environment. 

Tschumi, Bernard. Event Cities 2. Massachusets MIT Press, 2000 
A more in depth look at the Parc de la Villette, and the theory that lies within the design. 
This project is an exploration of public space and the process which went into designing 
the public space 

Tzonis, LeFaivre "Why Critical Regionalism Today?" Theorizing a New Agenda for Architecture. 
An Anthology of Architectural Theory Ed. Kate Nesbitt New York Princeton Architectural 
Press, 1996 
A theoretical look at critical regionalism and why it is necessary to keep a sense of 
the individual community identity A look at the tension between joining the global 
community and keeping true to history Also the evolution of communities into modern 
times and what adjustments and sacrifices are made to become modern. 
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